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Who is ETRC – The industry association for the duty free 

and travel retail industry in Europe

• National and regional associations

• Corporate membership:

o Retailers

o Suppliers across key product 

categories

• Member of the European Alcohol and 

Health Forum since 2012



Disruptive Passengers: A minority, a disproportionate impact

Graphics: IATA
• Isolated incidents - but 

one is too many

• Big headlines in media

• Impact on journey of 

other passengers and 

cabin crew, can cause 

punctuality and safety

issues



Disruptive Passengers: Tackling a societal issue

Intoxication from alcohol or drugs 

was identified in 33% of reported 

cases (IATA Fact Sheet, Unruly Passengers) 



Self-Regulatory Code of Conduct for the Sale of

Alcohol Products in Duty Free & Travel Retail

• ETRC Code between 2012 and 2017

• DFWC Code now provides a unique 

standard for the promotion of 

responsible retailing at global level 

for both retailers and suppliers :

o Commercial Communications

o Sales in DF & TR

o POS Sampling & Tasting



Adoption of the DFWC Alcohol Code of Conduct in 2018

Unanimous support from ETRC Corporate members



Implementation of the DFWC Alcohol Code of Conduct

Responsible Retail 

Training Programme 

currently under

review for global 

audience ; looking at 

adding section on 

disruptive pax



UK Aviation Industry Code of Practice on Disruptive 

Passengers

• Launched end 2016 to address 

societal issue in the UK

• Brings together airlines, 

airports, police, retailers and 

hospitality sector

• Fully supported by UK 

government



UK Aviation Industry Code of Practice on Disruptive 

Passengers – Principles 

• Zero-tolerance approach to 

disruptive behaviour

• Supporting employees

• Responsible and controlled 

selling or supplying of alcohol

• Educating and communicating 

with passengers 



Case study: Campus Watch at Glasgow Airport

• Multi-stakeholders approach 

supported by local police

• Information campaign at the 

airport (check-in and boarding 

gates, pubs and bars, shops)

• Target problematic 

destinations with additional 

measures



Case study: Campus Watch at Glasgow Airport

• Police: patrol & prevention, 

investigation & reporting of 

Offences

• SMS-based alert system in 

place (“Glasgow Airport Campus Watch Alert: NO MORE ALCOHOL TO BE 

SERVED TO Firstname Name TRAVELLING TO LONDON HEATHROW AT 2025   HE IS 

ABOUT 6FT, IN HIS 60'S WEARING A BLUE CARDIGAN AND JEANS. POSSIBLY 

TRAVELLING WITH OTHER PASSENGERS ALSO”)

• No more self service in airport-

managed lounge



Case study: Campus Watch at Glasgow Airport

• Need to change the mindset of 

passengers BEFORE they arrive at the 

airport

• Current media campaign to reinforce 

message on consequences in 

advance of holiday period



ETRC advocates for collaborative approach involving all stakeholders:

Targeted communications campaign on consequences / 

Cooperation with IATA and others

Better prevention and management of such incidents, before, 

during and after the journey 

Enhanced international legal deterrent (Enforcement of Montreal 

Protocol 2014) 

Increase of reported incidents does not mean increase of 

incidents!

Key messages



Roadmap to Brexit

Thank You

www.etrc.org


